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FA C T

CEO
FOREWORD
W

hen you are aware and informed, you make better
choices. This is our firm belief at aware.org. We
strive to teach the youth about the risks associated with
consuming alcohol at a young age and how to make the
right choices.

Our Life Orientation book series seek to educate the learner
on the risks they will probably face in everyday life; risks
associated with low self-esteem, peer pressure and the need
to fit in despite the dangers and the real consequences of
under-age drinking. More importantly we aim to equip them
with tools to enable them to avoid the pitfalls.
It goes without saying that we are deeply concerned
that the recent statistics show that the teenagers are
introduced or exposed to alcohol at an early age of 15
with some starting at 13 years old (the legal drinking
age in South Africa is 18 years old) which leads to risky
behaviours. It is also worrisome that it has become
socially acceptable and cool to drink illegally and
excessively and then evaluate the success of an event
based on how intoxicated an individual was.
It is not cool and it is not okay to drink if you’re under the
legal drinking age of 18 years old.
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South Africa
is considered
to be a binge
drinking
country.

As an organisation, we advocate strongly that our children
say NO to drinking when under the legal drinking age. Our
message is clear, our message is unambiguous!
The content found inside our Life Orientation booklets
highlights the fact that alcohol abuse and misuse is not
a single source problem, but a multi-faceted one and it
requires all the role players’ involvement - from the teacher
to the parents including the children. This learning material
will be further supported by continuous dialogues within the
school, home and the broader community.
If we are to turn the tide on the high levels of alcohol abuse
and underage drinking in our country, we all need to take
responsibility, learn from each other, teach and grow. Unity is
the key to fighting this social pandemic.
We are excited about this journey that we have embarked
upon. Its Starts Today with you and me, creating a Better
Future for our children!
Yours Sincerely,

Chief Executive Officer
Mrs Ingrid Louw
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SECTION 1

WHY?
W

orldwide, and in South Africa,
harmful alcohol consumption
amongst adolescents, in particular,
has become a growing public
health concern. What makes this
finding particularly problematic is
that early initiation of alcohol use is
associated with heightened risk for
adult alcohol dependency.

Binge drinking among young people
is also related to various harms such
as alcohol-related traffic accidents
and death, risky sexual practices, and
interpersonal violence, for example
17% and 13% of the participants have
used alcohol or drugs prior to having
sex respectively*.

FA C T

O B J E C T I V E S o f " I t S t a r t s To d a y "

Research** further shows that
neurodevelopment extends into
adolescence and that regular
substance use can have deleterious
effects on a developing brain, which,
among the youth, includes completing
school and transitioning into
employment or further training. This
ultimately compromises adolescents’
pathways to success and perpetuates
a cycle of poverty.
In response to the problem of underage
drinking, the Industry Association for
Alcohol Responsibility and Education
(aware.org) has developed a three-part
early intervention programme, “It Starts
Today. Future You Now” to interrupt
underage drinking in school going youth
across South Africa.

•

To reduce harmful drinking patterns amongst school-going
adolescents (assessed through self-reported data).

•

To increase school-going adolescents’ knowledge of the multiple
impacts of alcohol misuse. (individual, relational, familial, social,
behavioural etc.)

•

To reduce attitudes favourable of alcohol misuse amongst
school-going adolescents.

•

To enhance school-going adolescents’ self-awareness, selfesteem and abilities to resist engaging in alcohol misuse.

•

To enhance school-going adolescents’ abilities to resist social
pressures to engage in alcohol misuse.

•

To increase school-going adolescents’ awareness of the services
(at school, national hotlines, community level) that are available
to them, and others, who have alcohol use problems.

*YRBS report **Sources Available on Request

Globally, the consumption of
alcohol in 2010 equated to 6.2
litres of pure alcohol consumed
per person.
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THEMES

SECTION 2

WHAT?

“It Starts Today. Future You Now” is
informed by priorities stipulated in South
African policy documents that aim to
address issues pertaining to substance
use and adolescent development.
Guided by two specific national policy
documents, the National Strategy
for the Prevention and Management
of Alcohol and Drug use amongst
learners in school (Department of Basic
Education, 2013) and the Prevention of
and Treatment for Substance Abuse Act
(2008), “It Starts Today” covers ‘drinking’
topics under five key themes.

THE SELF

Self-esteem, self-awareness and self-development.

SENSE OF FUTURE

Goal setting and decision-making.

SOCIAL RELATIONSHIPS

Romantic relationships, gender expectations, peers, fitting
in, social norms, family values, and media influences.

STRESS AND COPING

Peer pressure and ineffective coping through alcohol.

COMMUNICATION & SEEKING SUPPORT

Conflict resolution, places of support, accountability.

FA C T
It's illegal to drink before the
age of 18

POLICIES
•
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Other policy documents also consulted in the development of the
intervention include:

•

The Children’s Act (No. 38 of 2005),

•

The Child Justice Act (No. 75 of 2008),

•

The Liquor Act, 2003 (No. 59 of 2003), and

•

The Transformation, Modernisation and Reindustrialisation
(TMR) of the Gauteng Province
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What? DID YOU KNOW?
The Children’s Act gives effect to the
rights of children to care and protection
as contained in the Constitution. In
relation to drugs and substance abuse,
the Act demands protection of children
from being exposed, or being subjected,
to behaviour that may harm the child
psychologically or emotionally.

provides that a person under the age
of 16 years is also not allowed to be
involved in an activity relating to the
manufacture or distribution of alcohol, unless the person is undergoing
training or a learnership.

The TMR of Gauteng Province seeks
to intensify the implementation of comThe Child Justice Act (No. 75 of
prehensive responses to this scourge
2008) aims to keep young offendby enhancing capacity to deal with the
ers out of the formal prison system.
prevention of drug and alcohol abuse
Section 40 (3) (d) the Child Justice Act and working with the police to clamp
makes provision to redirect children
down on the production and distribubetween the ages of 10 and 18 into
tion of illegal substances. In 2016, as
diversion programmes, including sub- part of the TMR, funding was provided
stance abuse treatment programmes to 45 substance-abuse treatment centhat attempt to reintegrate young
tres to create prototype treatment cenoffenders into family care, and to limit tres which serve as one stop centres to
the stigma attached to crime (Repub- provide integrated and comprehensive
lic of South Africa, 2009).
treatment of substance abuse so as to
improve access to treatment. In addiThe Liquor Act, 2003 (No. 59 of 2003) tion to in-patient and out-patient treatis primarily focused on regulation of
ment, the centres also provide skills
the liquor industry (Republic of South
development, and serve as a half-way
Africa, 2004). This Act regulates
houses to ease integration back into
the manufacturing, distribution and
society. The TMR also takes note of the
advertising of liquor. The Act prohibits importance of civil society is in building
the sale of alcohol to individuals under a social movement against alcohol and
the age of 18 years (minors), and fordrug abuse.
bids alcohol advertising which targets
minors. Section 8 (1) of the Liquor Act
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FA C T
The sphere of influence
of alcohol and substance
abuse affects everyone in
the country and reaches
across social, racial, cultural,
language, religious and
gender barriers and, directly
or indirectly.
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1.

he intervention comprises of three
components:
Interrupting harmful alcohol-use
related attitudes and practices
in senior high school learners
(grades 10-12)

2. Interrupting harmful alcohol-use
related attitudes and practices
in junior high school learners
(grades 8-9) and senior primary
school learners (grades 5-7)
3. Interrupting harmful underage
drinking attitudes and practices
amongst community members
(including families of adolescents)
These are positioned at the level
of the adolescent, the family and
broader community.

WHO?
The components will
be implemented by four
service providers; HDI Youth
Marketeers and TeenActive.
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ACTIVITIES

T

SECTION 3

HOW?

WHAT

Ambassador Talks
Local ambassadors
were recruited from the
larger community to
talk to the adolescents
about how alcohol use
impacts on the lives of
young people and those
closest to them.

AI

M

AI

M

To encourage the
youth to make positive
decisions and resist
drinking alcohol by providing
them with knowledge on
alcohol use and skills
to resist engaging in
drinking alcohol.

WHAT

Weekend-Long Teen Camp

DID YOU KNOW?
The three components
are linked to the National
Curriculum and Assessment
Policy Statement (CAPS), a
single, comprehensive, and
concise policy document,
which replaced the Subject
and Learning Area Statements,
Learning Programme
Guidelines and Subject
Assessment Guidelines
for all the subjects listed
in the National Curriculum
Statement Grades R - 12.
The National Curriculum
Statement Grades R-12
represents a policy statement
for learning and teaching in
South African schools.

Issues around alcohol
use will be further
discussed at the camp.

WHAT

Real Life
Dramatisation/Skits
Especially developed to
engage adolescents on
issues related to alcohol
use and resisting social
pressures to engage in
alcohol use, the younger
adolescent groups will be
encouraged to download
and play this game.

The messages go with the
lesson plans offered in the
classroom sessions.
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THEMES
Key themes to be covered
in Component 1 & 2:
Adolescents’ components
include:
•
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The self (self-esteem,
self-awareness and
self-development)

•

Sense of future
(goal setting and
decision-making)

•

Social relationships
(romantic relationships,
gender expectations,
peers, fitting in, social
norms, family values, and
media influences)

•

Stress and coping (peer
pressure and ineffective
coping through alcohol)

•

Communication and
seeking support (conflict
resolution, places of
support, accountability)

Component 1 & 2
Adolescents’ Components
In components 1 & 2 the intervention
includes several interactive activities
designed to capture adolescents’
attention and encourages them to
abstain from using alcohol. These
activities will be filtered into the
formal life-orientation curriculum in
order to ensure on-going interaction
with the adolescents.
Community Component
While the main aim of this study is
focused on adolescent outcomes,
the third component of this
intervention will engage various
community members on issues
pertaining to underage drinking
using the bottom up approach.
Through the various community
activities, it is hoped that solutions
will be found together with the
community to ensure the disruption
of underage drinking. This component
is considered important as the
intervention recognises that family and
community attitudes and behaviours
inevitably influence adolescents’
behaviours and attitudes.

Awareness raising
community activities
(through the
establishment of murals,
community workshops,
mall exhibitions,
discussions with tavern
owners and taxi rank
talks) will be arranged
in the local community
surrounding the schools.

Bottomup approaches
emphasise the
participation of the local
community in development
initiatives so that they can select
their own goals and the means of
achieving them. They also ensure
community ownership, and
commitment and accountability to
the development project as it
seeks development from
below.

IM

WHAT

A

ACTIVITIES

How?

WHAT

Wi-Fi installations in communities will create close to ubiquitous
internet access, supplying connectivity that will promote
education – in that learners will be able to use the resources to
do their homework. aware.org has partnered with Project Isizwe
to install Wi-Fi.

The value-added services over and above the provision of Wi-Fi –
the content portal, news network and ambassador programme
– will ensure that the young users are able to access the key
educational resources pertaining to the effects of alcohol abuse.

In
A I Maddition
to

the empowering
content, the engagement
opportunities provided to local
youth, this Wi-Fi ‘ecosystem’ will
help to create a healthy, wellbalanced lifestyle, alternative to
the current norms associated
with the high prevalence
of alcohol abuse.

AIM

Wi-Fi
access uplifts
communities in so
many ways as it provides for
employment opportunities, job
creation and entrepreneurship,
and economic development;
ultimately enhancing the lives of
individuals while contributing
to social justice.
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SECTION 4

WHEN?
T

he intention was to pilot the intervention in one community across
two provinces, of which Mpumalanga and Free State were prioritised.
Communities within each province were identified by the local Liquor Authorities
together with the Provincial Education Departments. Both Mpumalanga
and Free State participated in the pilot phase of the intervention, in the
Bushbuckridge community and the Botshabelo community respectively from
April to September 2018.

TIMELINES
The implementation timelines for each of the intervention components
differed slightly.

COMPONENT TIMEFRAME
COMPONENT 1 9 Months
Senior High School Learners

February to
October 2018

COMPONENT 2
Junior High School & Senior
Primary School Learners

May 2018

Ongoing

TEEN CAMPS
AMBASSADOR TALKS
COMPONENT : Over 3 Months
COMMUNITY ENGAGEMENT

16

DATES

April 2018
Between February
and March 2018
June 2018
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SECTION 5

MONITORING &
EVALUATION

GRADE DISTRIBUTION ACCROSS COHORT GROUPS Mpumalanga

12
23

3

15

26

24
18

An evaluation of the ‘It Starts
today. Future You. Now’
intervention: Baseline Results

T

o ensure we disrupt the current
trends and/or make impact, the
programme is underlined by a proper
research methodology, tools and
techniques in partnership with a credible
research institution. The Human
Sciences Research Council (HSRC) is
our research partner and is assisting
with the monitoring and evaluation
for the programme intervention.

Therefore a baseline study was
undertaken by the Human Sciences
Research Council (HSRC) to evaluate
the It Starts Today intervention.

The Report following the study gives
a situational analysis of underage
drinking in two provinces (Free
State and Mpulmalanga) and the
pilot intervention (It Starts Today) is
evaluated in terms of its contribution to
changes in attitudes, behaviours and
practices related to underage drinking.

Free State
23

25
25

Free State
60

23

23

Grade 5

Grade 5

Grade 6

34

38

28
Grade 7

Grade 8

Grade 9

Grade 6 Grade 7 Grade 8 Grade 9

Grade 10

Grade 11

Grade 12

Grade 10 Grade 11 Grade 12

The findings of the baseline data were
collected with school-going youth only.
Two high- schools (grades 8-12)
and two primary-schools (grades
5-7) were selected from two
townships in Mpumalanga and
Free State for a total of four primary
schools and four high schools.

15 years and above approximately 16% of drinkers
had engaged in heavy episodic
drinking.

FA C T S
+5 billion litres annually Estimated that South Africans
consume annually (in 2010),
a statistic which could likely
be higher if sorghum beer is
included. This equals 9 - 10
litres of pure alcohol per person.
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The Baseline Results for Learners in Grades 5 to 9
ALCOHOL USE

BINGE DRINKING
Mpumalanga (MP)

Free State (FS)

Free State

Mpumalanga

n=79

n=109

74%

12 Years
&
Younger
43%

13 Years
&
Older
68%

12 Years
&
Younger
26%

13 Years
&
Older
47%

12 Years
&
Younger
68%

13 Years
&
Older
85%

12 Years
&
Younger
55%

NUMBER OF DRINKS CONSUMED LAST TIME LEARNERS DRANK (%)

17 years old or older

15 or 16 years old

13 or 14 years old

11 or 12 years old

9 or 10 years old

8 years old or younger

1
16
49

15
36
33

46

5 or more drinks

7
11
5
15

4 drinks

10
14
10
16

53

25

3 drinks

2 drinks

1 drink

7
11
12

13
7
12

15

22

25
62

26
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74%

13 Years
&
Older
64%

AGE AT FIRST DRINK

18

25

4
8

11

9

12 Years
&
Younger

13 Years
&
Older

12 Years
&
Younger

13 Years
&
Older

Free State

81%

87%

Mpumalanga

12 Years
&
Younger

Free State

48

55

46

13 Years
&
Older

12 Years
&
Younger

13 Years
&
Older

Mpumalanga
21

REASONS FOR DRINKING, MULTIPLE RESPONSES ALLOWED
Free State
REASONS FOR DRINKING

Mpumalanga

MALE

FEMALE

MALE

FEMALE

Drinking alcohol makes it
easier for me to talk to others

19

15

20

12

Drinking alcohol helps me relax

23

12

46

25

Drinking alcohol helps me to be
friends with others who drink alcohol

10

4

3

10

Drinking alcohol helps me to
talk to a person of the opposite
sex that I find attractive

16

3

7

0

Drinking alcohol helps me
deal with my problems

5

4

7

7

Drinking alcohol helps
me cope with stress

8

8

7

17

29

36

20

27

Most of my friends drink alcohol

REASONS FOR NOT DRINKING ALCOHOL (%)
80

Free State

70

Mpumalanga

60
50
% 40
30

Male

Female

Male

65
51
54
14
50
17
36
29
38
43

68
42
41
14
39
15
31
21
34
32

0

50
31
35
15
37
10
25
22
32
39

10

52
30
30
18
30
12
26
25
37
31

20

Female

My parent(s)/guardian(s) have told me about the dangers of drinking alcohol
My parent(s)/guardian(s) old me I am not allowed to drink alcohol
My teachers have told me about the dangers of drinking alcohol
My friends have told me about the dangers of drinking alcohol
Drinking alcohol has a bad influence on my future
Drinking alcohol is against my religion
Drinking alcohol can lead me to taking more risks
I have seen an advert on TV/Newspaper/internet warning about the dangers of drinking alcohol
I have seen an advert on TV/Newspaper/internet warning about the dangers of drinking alcohol at my age
I know that drinking at my age is against the law
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Attitudes and Responses to Alcohol

TOP 3 CITED POSITIVE ATTITUDES TOWARDS ALCOHOL, BY GENDER

POSITIVE AND NEGATIVE ATTITUDES TOWARDS ALCOHOL
SCALE 0 TO 100
Free State

Free State

Mpumalanga

Drinking alcohol helps
young people feel happy

Negative Views of Alcohol
61%

66%

67%

43

71%

Drinking alcohol helps
young people to talk to
others that they find
attractive

Positive Views of Alcohol (Recorded)
47%

45%

47%

43%

TOP3 NEGATIVE ATTITUDES TOWARDS ALCOHOL, BY GENDER

Free State

Drinking alcohol creates
problems (conflict)
with others like friends,
girlfriends, boyfriends or
family members
55

Drinking alcohol makes
young people talk louder

Drinking alcohol makes
young people talk louder

Drinking alcohol makes
young people talk louder

57
Drinking alcohol creates
problems (conflict)
with others like friends,
girlfriends, boyfriends or
family members
53

60

60
Drinking alcohol creates
problems (conflict)
with others like friends,
girlfriends, boyfriends or
family members
53

Drinking alcohol makes
young people talk louder

Drinking alcohol makes
young people feel sad

When young people drink
they pay less attention to
others

53

50

When young people drink
they pay less attention to
others
50

24

Mpumalanga

When young people drink
they pay less attention to
others
57
Drinking alcohol creates
problems (conflict)
with others like friends,
girlfriends, boyfriends or
family members
53

Mpumalanga

Drinking alcohol makes
young people become
loving towards others

Drinking alcohol makes
young people become
loving towards others

42
41
Most of the young
people in my community Drinking alcohol makes
think it’s OK for people
it easier for young people
our age to drink alcohol
to talk to others

Drinking alcohol helps
young people to make
friends with others who
drink alcohol
33
Drinking alcohol makes
young people become
loving towards other

41

37

40

Drinking alcohol makes
young people become
loving towards others

Drinking alcohol helps
young people feel happy

Drinking alcohol helps
young people relax

33
Drinking alcohol helps
young people to talk to
others that they find
attractive

41

33

38

27

How sure are you that
you could say “no” if you
were given alcohol…?

52

25

IMPACT OF ALCOHOL ON RELATIONSHIPS

ASPECTS OF A PERSON’S LIFE THAT IS OFTEN / ALWAYS AFFECTED
BY ALCOHOL USE, BY AGE
Free State

Does Not affect the relationship at all

13 Years
and
Older

12 Years
and
Younger

13 Years
and
Older

Participation in Sports or
Other Activities

22

33

25

36

Relationships with Others
Your weight

38
27
33

36
36
30

25
27
22

34
34
38

Communicating in an
understandable way

35

36

26

37

Energy levels/Mood

35
33
32
28
25
34

35
28
42
45
28
41

21
29
23
28
14
23

34
36
32
38
24
41

Affects the relationship somewhat
Affects the relationship a lot

31

26

20

48

36

28
30

26

37
22

30

29

23

43

35

31

35

30

27

49

25

38

42

41

47

28

38

39

43

Parents

Sibling

Friend

Partner

Teacher

Parents

Sibling

Friend

Partner

Teacher

Free State

Making Good Decisions

23

Interactions with People
Self-image
Personal Safety

Mpumalanga

Making Decisions Around Sex
Successful Future

ASPECTS OF A PERSONS LIFE THAT IS OFTEN / ALWAYS AFFECTED
BY ALCOHOL USE, BY GENDER
Free State
Male

Female

Male

Female

Participation in Sports or
Other Activities

28

26

26

34

Relationships with Others
Your weight

36
32
27

37
31
35

29
24
30

29
36
28

Communicating in an
understandable way

35

35

33

30

Energy levels/Mood

31
31
33
35
29
37

37
30
39
38
25
38

23
37
25
29
15
36

31
29
29
36
21
29

Making Good Decisions

Interactions with People
Self-image
Personal Safety
Making Decisions Around Sex
Successful Future

26

Mpumalanga

Mpumalanga

12 Years
and
Younger

HELP FOR ALCOHOL USE
Roughly half of the learners who have used alcohol indicated that they need
help with their alcohol use (FS: 51%, MP 50%).
A larger portion of learners who drink in the Free State sample (22% vs MP 8%)
indicated that they have consulted a medical professional because of excessive
drinking. The majority of these leaners were males.
Furthermore, male learners who indicated that they require help for their alcohol
use reported that they would most likely seek assistance from:
•

a clinic (FS: 30%, MP: 35%),

•

their parents (FS: 32%, MP: 25%)

•

from their teacher (FS: 23%, MP: 24%)

Female learners in the Free State sample who indicated that they require help
reported that they would most likely seek this assistance from their parents
(43%) followed by a friend (25%).
In Mpumalanga, the primary sources of support reported were the clinic
(36%) and parents (25%).
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Baseline Results Senior Grades

NUMBER OF DRINKS CONSUMED LAST TIME LEARNERS DRANK (%)
5 or more drinks

AGE AT FIRST DRINK
17 years old or older

15 or 16 years old

13 or 14 years old

11 or 12 years old

9 or 10 years old

8 years old or younger

10

13

25

3 drinks

19

3

17

11

37
43
47

33

28

14
7
11
36

22
12

26

33

22

31

Male

Female

Male

Female

Free State

37

1 drink

16

19

37

2 drinks

27

3

15

4

4 drinks

Mpumalanga

31
14

11

8

15

6

Male

Female

Free State

28

1

4
6
3

12
1

Male

Female

Mpumalanga

REASONS FOR DRINKING, MULTIPLE RESPONSES ALLOWED
Free State
REASONS FOR DRINKING

Mpumalanga

MALE

FEMALE

MALE

FEMALE

Drinking alcohol makes it
easier for me to talk to others

30

28

39

33

Drinking alcohol helps me relax

30

39

47

33

Drinking alcohol helps me to be
friends with others who drink alcohol

11

3

21

7

Drinking alcohol helps me to
talk to a person of the opposite
sex that I find attractive

11

6

29

6

Drinking alcohol helps me
deal with my problems

15

14

15

10

Drinking alcohol helps
me cope with stress

19

17

17

12

Most of my friends drink alcohol

37

36

33

28

29

Attitudes and Responses to Alcohol

TOP3 NEGATIVE ATTITUDES TOWARDS ALCOHOL, BY GENDER

POSITIVE AND NEGATIVE ATTITUDES TOWARDS ALCOHOL
SCALE 0 TO 100
Free State

Free State

Mpumalanga
Drinking alcohol makes
young people aggressive
towards others
90

Drinking alcohol could
Drinking alcohol could
lead to two young people lead to two young people
having unprotected sex
having unprotected sex
89
90
86
Drinking
alcohol
makes
Drinking alcohol could
Drinking alcohol could
people interrupt
Drinking alcohol makes
lead to two young people lead to two young people young
others while they are
young people talk louder
having unprotected sex
having unprotected sex
talking
88
85
85
85
Drinking
alcohol
creates
Drinking alcohol makes
problems (conflict)
Drinking alcohol makes
young people interrupt
Drinking alcohol makes
with others like friends,
young people talk louder
others while they are
young people talk louder girlfriends,
boyfriends or
talking
family members
88
85
84
85

Negative Views of Alcohol
59%

66%

61%

62%

Positive Views of Alcohol (Recorded)
56%

60%

62%

57%

TOP 3 CITED POSITIVE ATTITUDES TOWARDS ALCOHOL, BY GENDER

Free State

Drinking alcohol helps
young people feel happy
78
Drinking alcohol helps
young people to talk to
others that they find
attractive
74

30

Mpumalanga

Mpumalanga

Drinking alcohol helps
young people to talk to
others that they find
attractive
66
Drinking alcohol helps
young people to make
friends with others who
drink alcohol.
65

Drinking alcohol helps
young people to make
friends with others who
drink alcohol

Drinking alcohol helps
young people feel happy

63

63

Drinking alcohol helps
young people to make
friends with others who
drink alcohol
69

Drinking alcohol helps
young people to talk to
others that they find
attractive
63
Drinking alcohol helps
Drinking alcohol helps
young people to make
young people feel happy friends with others who
drink alcohol
64
60
Drinking alcohol helps
young people feel happy
Drinking alcohol makes
Most of the young
it easier for young people people in my community
to talk to others
think it’s OK for people
our age to drink alcohol
56

Drinking alcohol makes
young people talk louder

How sure are you that
you could say “no” if you
were given alcohol…?

59

31

Does Not affect the relationship at all
Affects the relationship somewhat
Affects the relationship a lot
5
10

14

24

35

10
10

16

17

46

15

46

33

30

18

29

43

14

39
34

85

40

35

43

70

81

37

23

32

67

Parents

Sibling

Friend

Partner

Teacher

Parents

Sibling

Friend

Partner

Teacher

Free State

Mpumalanga

ASPECTS OF A PERSONS LIFE THAT IS OFTEN / ALWAYS AFFECTED
BY ALCOHOL USE, BY GENDER
Free State
Male

Female

Male

Female

Participation in Sports or
Other Activities

69

59

58

42

Relationships with Others
Your weight

41
50
37

60
46
35

47
50
39

54
55
33

Communicating in an
understandable way

44

44

47

47

Energy levels/Mood

55
45
61
55
47
59

51
52
47
62
51
51

46
49
53
47
51
48

40
44
41
57
48
52

Making Good Decisions

Interactions with People
Self-image
Personal Safety
Making Decisions Around Sex
Successful Future
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Mpumalanga

ADDITIONAL KEY FINDINGS

IMPACT OF ALCOHOL ON RELATIONSHIPS
•

Learners in the Senior cohort reported higher rates of binge
drinking, although the Junior cohort appeared to drink more
often than the Senior cohort.

•

Alarmingly, a larger proportion of the Junior cohort reported
having consumed alcohol on school property.

•

Approximately 50% of all learners (across both cohorts)
indicated that they have been a passenger with a drunk driver.

•

Pertaining to accessing alcohol, learners in the Junior cohort
accessed alcohol through indirect means (e.g. receiving alcohol
from someone else), while the Senior cohort reported that
they have direct access to alcohol (e.g. personally purchasing
alcohol at a store).

•

Across both cohorts, peer influences emerged as a key risk
factor to alcohol use.

•

Protective factors to alcohol use included having knowledge
about the harms associated with alcohol as well as monitoring
by parents and teachers.

•

Across both cohorts, females appeared to have more negative
attitudes towards alcohol use than males.

•

Alcohol use was perceived to facilitate peer socializing and
possibly friendships

•

Higher proportions of the Senior cohort recognised the link
between risky sexual behavior and alcohol, although more
learners in the Junior cohort reported that they had alcohol the
last time they had sex.

•

Importantly, significantly more learners in the Junior cohort
indicated that they currently required help for their alcohol use.
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SECTION 6

CAMPAIGN
ELEMENTS
OBJECTIVE

To educate and positively influence
school going teen, parents, teachers
and the broader community about the
harmful effects of under age drinking.

TARGET MARKET

School-going teens, parents,
broader community.

The campaign is a robust multichannelled engaging initiative,
comprising:

SCHOOLS

•
•
•
•
•
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Grade 10 to 12 LO curriculum and
Teacher lesson plans
LO Teachers workshops
Learner and Teacher booklets for
Grade 5 to 7 and Grade 8 to 9
Real life dramatisation
Posters for Grade 5 to 9
SADAG toll free number: Toll free
number made available 24/7 for
learners to utilise should they
need support

FA C T
At least 25% of school-going
youth have experimented
with binge drinking.

COMMUNITY

•
•
•
•
•
•
•
•
•
•
•
•
•
•

Taxi ranks activations to reinforce campaign message
Tavern posters for additional awareness
Mall / shopping centre activations in all regions
Free wifi with portal, portal address www.awarefeeewif.co.za
Community workshops:
Interactive
Guest speakers
Educational material SADAG councilor
on site for support
Local stakeholders
Local community members
Key community organisations
Community murals with campaign messaging in key locations
Ambassador Talks: celebrity ambassadors from the community
who resonate with the target market and deliver real life stories.
Teen camps

F U RT H E R I N F O R M AT I O N

Bongi Bozo // bongi@aware.org.za
Programme Manager
Ashveer Kewalpershad // ash@aware.org.za
Communications Manager

@aware_za

Call 010 1107 160 // www.aware.org.za

AwareOrg
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Reducing alcohol-related harm through
creating awareness, research, effective
partnering and stakeholder management
while working with our shareholders,
both in the formal and informal sectors,
to ensure compliance with internationally
recognised industry commitments and
good governance.

